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To make a, start by laying out two on a 

clean. Place a few of on one of the, making 

sure to cover it evenly. Then add, and. 

Once you've added your desired, place the 

second on,. Press gently, then use a to cut 

the in half.



ham sandwich, slices of bread surface. 

slices of ham bread slices,. lettuce, onion 

tomato fillings, slice of bread top,. knife 

sandwich.



To make a ham sandwich, start by laying 

out two slices of bread on a clean surface. 

Place a few slices of ham on one of the 

bread slices, making sure to cover it evenly. 

Then add lettuce, onion and tomato. Once 

you've added your desired fillings, place the 

second slice of bread on top. Press gently, 

then use a knife to cut the sandwich in half.



•An entity is the same (almost) as a noun

•Person, place or thing

•Usually has a Wikipedia page

•Like a digital "idea card“

•A virtual sticky note with all its important details

• Includes relationships to other entities

A SIMPLE DEFINITION



A SIMPLE HAM SANDWICH (OR IS IT?)







ENTITY RELATIONSHIPS / CONNECTIONS

Entity Connection Other Entities

Ham Sandwich Property -

ingredients

• Bread

• Ham

• Lettuce

• Onion

• Tomato

Ham Sandwich Related entities • Gluten free ham sandwich

• Grilled ham sandwich

• Vegan ham sandwich

• Vegetarian ham sandwich

• Kid friendly ham sandwich













THE SHIFT FROM KEYWORD-BASED TO ENTITY-
BASED SEARCH

• Search engines understand the semantic context and 

relationships between words, no longer keyword matching 

(& KW stuffing)

• Search engines focusing on entities

• Entity-based search is closely tied to user intent, removes 

ambiguity



ENTITIES VS. KEYWORDS

Category Entity Keyword

What they represent Ideas or things with a 

deeper meaning

Specific words or 

phrases

Connections Linked with related 

ideas or things

Stand on their own, no 

semantic links

User Intent Understands the 

underlying meaning or 

intent behind a search

May miss the deeper 

intent



GOOGLE'S KNOWLEDGE GRAPH

• Vast database of interconnected information about ENTITIES

• A massive collection of facts about people, places, and things

• Relationships between these entities

• Entity cards

• Google is a data-hungry beast

• Feed it with accurate information about your clients.



CREATE RELATIONSHIPS

Your entity

universe of

known entities



GOOGLE LENS



ENTITY RELATIONSHIPS

• Define your entities

• Tell search engines about relationship with known entities

• Schema & content

• Builds up G’s KG entity cards



ENTITY CARDS https://www.google.com/search?q=Clear+aligners&kgmid=/m/04_55p

https://www.google.com/search?q=Dallas&kgmid=/m/0f2rq

https://www.google.com/search?q=Ham+sandwich&kgmid=/m/011l66xp



ENOUGH WITH 
THE THEORY…

PUT IT TO USE



EXAMPLE – INVISALIGN SERVICE PAGE

• Be the authority on the topic of Invisalign

• Cover more than any competitor

• Keep the page’s focus on topic

• Features, benefits and outcomes

• If too long, break up into pages using a silo approach



HIGH LEVEL STRATEGY (1)

Competitor research

1. Search for Invisalign + city

2. Get all of the inner pages for local dentists that are about 

Invisalign

3. What entities do they mention on their Invisalign pages?

4. Combine all of these entities into one list

5. Remove semantically distant / irrelevant entities



https://schema.zone/





Entity Related words

Align Technology invisalign

Tooth teeth , tooth , dental

Dentistry dentistry , dental , oral health , dentist , dentists , dental work

Smile smile

Orthodontics

orthodontic , straight teeth , orthodontics , orthodontist , orthodontists , teeth 

straightening

Dallas dallas, tx , dallas , dallas, tx. , dallas,tx

Dental braces braces , orthodontic treatment

Mouth mouth , mouths

Cosmetic 

dentistry cosmetic dentistry , cosmetic dentists , cosmetic dentist

Malocclusion

dental malocclusion , crooked teeth , misaligned teeth , malocclusion , crowded teeth , 

overbites , overbite , underbite

Health health , healthy

Disease health problems , disorder , disease , disorders

Patient patients , patient

Risk risks , risk



HIGH LEVEL STRATEGY (2)

• Create page outline for the service

• Meets the user’s search intent (why are they searching for Invisalign?)

• Don’t mention stuff that is of no interest to the searcher (ex. causes of underbite)

• Research other known entities that are related to Invisalign

• Align Technology

• Competitors of Invisalign (ClearCorrect, SmileDirect Club etc) pros & cons

• Conditions treated (known entities)

• Overbite, underbite, diastemas etc

• Create content around this list of entities

• Add footnote that the content was approved by a respected authority with link to their bio page



BIO PAGES (YMYL)

• Build for every practitioner

• Doctor, lawyer, CPA

• Build out the entity card for the person.

• Think of it like a CV / resume

• Establishes EEAT

• Establish relationships to known entities

• Schema



PERSON ENTITY CARD 

Attribute / Property Value

Name Dr John Smith

Graduate of University of Gotham

Job title Principal dentist

colleague Dr Mary Jones

Professional 

credentials

DDS, DMD, etc

Occupation Dentist

Attribute / Property Value

description Brief bio

image Picture of the person

Social profiles LinkedIn etc

Languages spoken en, es

employer ABC Dental

affiliation American Dental 

Assoc.

Skills (knows about) Teeth whitening, 

Invisalign, dental 

implants





RESOURCES

• textrazor.com

• schema.zone (entity and schema tools)

• ChatGPT (inspect what you expect!!!)

• Google NLP

• wordnet.princeton.edu

• https://searchengineland.com/entity-seo-guide-395264

• entityclouds.com

• contentsprout.ai



SCHEMA IMPORTANCE

• IMHO

• Create data points for the 

search engines

• Create new entity card

• Add to an existing entity 

card

• Helps the search engines 

understand the relationships 

between:

• Your entity

• One of more known entities
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